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Today

 |ntroduction to media tourism
— Definition
— Research
* Key conceps
— Lieux d'imagination
— Imaginative heritage
* From research to societal interventions
— Disclosing imaginative heritage
— Fostering future imaginations of place

— Working towards combined policies for
media, tourism & heritage
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The Inspector Morse Tour
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Millennium Tour
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Wallander Tour

IN THE FOOTSTEPS OF
WALLANDER
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Montelbano Tour

SICILY:

THE ULTIMATE

MONTALBANO TOUR
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Heights (Haworth)

Wuthering




Media tourism
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From fan-based activity to a booming,
multi-million euro industry

Javier Bardem  Penélope Cruz  Scarlett Johansson Kathy Bates Adrien Brody Carla Bruni Marion Cotillard
Rachel McAdams Michacl Sheen Owen Wilson
Heat Daily Mail Empire

Mldmght in Parls

\ mu e
Jiu.':.'l il
= S 1

Patr Clarkson ~ Kevin Dunn  Rebecca Hall ~ Chris Messina

- /JVicky Cristina Barcelona>-

R 800,001 2. 2.0.8.8 ¢ £ 2.2.8.0 SR 6.0 8.0 ¢
omland DR . Weraar il P

Dal L)( ) Aprile Al Cinema e

VIRGILIO www.virgilio. omewithlove 1 e () - The Observer

19HI
LS L PN

“Beautlful playful and funny" :




Initial questions

« \Why would people be interested In
vitisiting ‘fictional’ locations?

 How do popular stories affect our
‘'sense of place’?



IMAGINARY
PLACES

2. Artists construct imaginary 3.Imaginary places become
places appropriated by fans

IMAGINATION
PERCEPTION

PHYSICAL
PLACES

Reijnders, S. (2011/2020). Places of the Imagination. Media, Tourism, Culture. Ashgate / Routledge.



Places of the imagination

From “lieux de
memoire”...
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Worlds of imagination

« Aim: comparative analysis of media tourism
In flve non-Western countries (India, Braazil,
South Korea, Jamaica, Scotland*)

 Run time: 2017-2022
« Funding: ERC Consolidator Grant

« Team: Reijnders (Pl), Martens (PD),
Nanjangud, Povoa, Shiavone, Chow (PhDs)




Follow-up guestions

 How does this cycle work in the case of
different genres?

 How do places of the imagination affect
local histories?

* What happens if the
cycle Is repeated
over time?




Imaginative heritage

* Imaginative heritage (Reijnders 2021): generic
term for the multitude of popular, fictional
narratives that have been projected upon and
appropriated by specific sites throughout time
and that together make up an important
part of local place identity.

 Why do we need this concept?
— From individual cases towards a holistic approach

— Attention to power dynamics
— Conceptualizing the synergy between fiction & place



Syngery between fiction & place

* Place identity results from a dynamic between
geographical characteristics, living practices
and symbolic representations of a certain
location (Vanclay 2008)

 However, role of popular media has increased
In today’s mediatized society (Morley 2001,
Edensor 2002; Orgad 2014)

* Likewise, we see a ‘mediatization’ of tourism
(Jansson 2013; Champion et al. 2023)

* This has caused a convergence of ‘sign
industries’ (Tzanelli 2007) together
commodifying place



Media industries Tourism industries

Governments

Figure 1: formation of place identity in the modern world



Media industries Tourism industries

Imagining
Touristifying

PLACE

Figure 2: formation of place identity in a mediatized world



Sociletal interventions

* Hypothesis: local governments should take
control and counter one-dimensional
commodification; promoting place - making
place (Richards 2017)

« Acknowledge popular culture as a key
contributor to place identity.

 How to use popular culture for place-making
practices?
— disclose existing imaginative heritage

— foster the production of future imaginative
heritage

— develop integrated, cross-sector policies (media,
tourism, heritage)



S®FIHETO

film | heritage | tourism

Example project

* Full name: Erasmus Knowledge Centre for
~1lm, Heritage & Tourism (FIHETO)

* Development phase: 2023-2024

Non-profit organization, funded by the
European Research Council

Aim: stimulating media tourism in a
sustainable and inclusive way

Pilots: Jamaica and Barcelona




FIHETO

film heritage | tourism

Disclosing imaginative herltage
through ‘deep maps’
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Fostering future |mag|nat|ons
through online portfolios

Blue Lagoon

Orove [ share Film productions

Port Antonio
Mighty Quinn (1989),
No Time To Die (2021)

Film locations

f\_ Monkey Island
@ Knightand bay (2010)

Film-related sites

Film settings

National parks

My location _ Plek toevoegen
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film | heritage | tourism

Stimulating collaboration
through co-creative workshops

« Aim: boosting local collaboration between film,
heritage & tourism sectors

» Co-creative workshops on location, working
towards a memorandum of understanding

« Making communities masters of their own story

Desk research - Workshop on location - Mem. of understanding



Questions for discussion

« Which movies, TV series, cartoons, novels or
other types of popular narrative are set in
Flanders and would be interesting to visit?

« How do these narratives contribute to notions
of Flemish identity?

* How to set up collaborations between local
tourism, film & heritage commissions?

 How would these deep maps of Flanders look
like?



More information

Latest book: Locating Imagination in
Popular Culture (2021), now available
at routledge.com (open access) o

LOCATING IMAGINATION IN

Upcoming: Worlds of Imagination. A
Global Approach to Media, Tourism &
Power (2024), available June ’24 at
routledge.com (open access).

Upcoming: www.filmtourism.org

This project has received funding from the European Research Council
(ERC) under the European Union’s Horizon 2020 research and
innovation programme (grant agreement No 681663) and the Horizon
Europe 2022 research and innovation programme (No 101060441).
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